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The Ants and the Grasshopper

On a cold, frosty day the ants began dragging out some
the grain they had storédring thesummer and began
drying it. A grasshopper, ha#fad with hunger, came by
andasked foa morsel to save his life

oWhat did you do this pas

0Oh, & hsea igd a s$kepinoygelb leusipy ©
singincall day longnda | | night too. 0

oWel |, 6t hemar ked the ant s,
their storehouse, s i n ¢ e youmealf busyeby $inging
al | summer, you can do ¢t}
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Start C Goal

APl anning I s the crowning achi
The Cognitive Psychology of Planning (2005)



ARE WE
SMART
ENOUGH
TO KNOW
HOW
SMART

ANIMALS
ARE?

FRANS
DE WAAL







- ENEREng

TR o —







A Pl a nistherad and science of
envisioning a desired future and laying out
effective ways of bringing it about. ©

A T hperpose of design is to achieve a
greater understanding of the environment
and the nature of the problem in order to
identify an appropriate conceptual solution .



